


As a business owner, 
there are a lot of different ways to approach your 
marketing and it is not always easy.  Business is 
competitive and marketing your business in a way that gets 
people to take action can be challenging.  Most business 
owners struggle because they don’t have a proven 
framework with the right messaging to create marketing 
that brings in sales.  

At Bellobe, we want to help you master the skills, 
strategies, and tech to market your business online 
so you can build and scale a profitable business.  

In this guide, we’re going to give you a brief overview of a 
sales funnel and email marketing, then we’re going to show 
you 52 examples of emails that you can use for inspiration. 

let ’s get started! 
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WHAT IS A sales funnel? 

A complete sales funnel is a multi-stage process 
that you lead your customers through, starting 
with awareness and ending with  purchase. 
Through various inputs, a sales funnel generates 
leads and converts them into  purchases. As a 
business owner or marketing professional, you 
need to figure out an efficient and effective way 
to raise awareness about your business, generate 
leads, and turn those leads into paying customers. 
Creating a complete sales funnel is how you do 
that.

Sometimes it can be hard to conceptualize a 
“process,” so let’s break it down a little bit more. 
As you can see in the image below, the sales funnel 
has different stages that the customer is guided 
through. The process varies per brand but 
generally includes these six components.

Awareness

Interest

Consideration

Intent

Evaluation

Purchase

A Multi-Stage process
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A MULTI-STAGE process 

Stage 1: Awareness:  Awareness is exactly what it 
sounds like — the point at which the customer 
realizes you exist, or becomes aware of your brand.

Stage 2: Interest:  At this stage, the customer knows 
who you are and is interested in your product.   

Stage 3: Consideration:  In the consideration stage, 
the customer starts to weigh the benefits of doing 
business with you...things are starting to look good.  
This is the stage that so many businesses give up or 
stop communicating with their customers and they 
lose the sale.  Don’t fall into that trap!

Stage 4: Intent: You’re almost there. In Stage 4, 
the customer has the intention to do business 
with you but needs a little push to buy. 

Stage 5: Evaluation: At this point, the customer 
is pretty much sold...they’re checking out reviews 
and testimonials. All they’re looking for is a red 
flag. If their evaluation goes well, you’re going to 
make a sale. 

Stage 6: Purchase: Success! You’ve just 
received a new customer. 

While a customer may go through this process organically, the sales funnel 
process leads customers through these stages through emails, social media, and 

other marketing assets. It seems like a natural process, and it is, but it doesn’t 
usually happen naturally. It’s your job to create the funnel for the customers to go 

through; that’s how you’ll generate more leads and get more sales. 
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Sales funnels will vary per brand, marketing firm, or individual marketing professional. 
Unfortunately, there’s no one-stop-shop to find the perfect sales funnel layout when you are 
deciding the number of emails and structure of the funnel, as it really does depend on who 
you are, who your customers are, and how you do business. 

For example, if you are an e-commerce brand, your emails are going to be shorter and more 
image heavy, showcasing your products and services.  You will create abandoned cart emails, 
win-back campaign emails, and product promotional emails.

If you are a consulting firm your structure might include an evergreen webinar to showcase 
your authority.  This would have pre and post emails and then once your potential clients have 
watched the webinar you would send them into a sales campaign to ask them to buy a 
consulting package or book a call with you.

WHAT GOES INTO A sales funnel? 

Lead Magnets

Sales Landing Page

Automated Emails

Integration

No matter what your overall structure ends up being, there are four main components in an 
automated sales funnel and you should use all of them when you’re building yours.
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WHAT GOES INTO A sales funnel? 

Lead Magnets

• Lead magnets (or lead gens) are used 
to raise awareness of and interest in 
your business, as well as turn potential 
customers into customers. 

• Some examples are: 
• PDFs
• Multi-part courses
• Free samples
• Guides
• Videos,
• Webinars
• e-books
• Free consultations
• Checklists.

• Lead magnets allow you to share your 
expertise, create a sense of authority 
for your business, and gather email 
addresses and leads.

Sales Landing Page

• The sales landing page engages               
potential customers through powerful 
copywriting and design. 

• Copywriting is the most important 
part of creating effective sales 

• landing pages.  People buy because 
they read or hear words that make 
them want to buy from you. Yes! Words 
Matter (even more than design).  Your 
messaging must be clear & consistent 
if you want people to take action.  

• Design comes secondary but is still 
important. If you have great landing 
page copy but a busy page with a ton 
of words, passive calls-to-action (or 
worse no calls-to-action), it’s unlikely 
that your sales landing page will drive 
leads. 
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WHAT GOES INTO A sales funnel? 

Automated Email Campaigns

• Automated email campaigns drive a customer to 
purchase your product.

• There are a ton of different types of emails and email 
campaigns.. Two popular and effective funnels are 
nurture campaigns and drip campaigns (we’ll go 
through more of these later).

• In a sales funnel, emails are automated — once you 
write, design, and automate them, you never have to 
push “Send” on an email. That’s the beauty of 

• automation. It saves you time.  

• Emails are a great way to nurture leads, make sales, 
expose your brand, and gain repeat customers. The 
important thing here is that you are communicating 
regularly with your potential leads. 

Similar to the 
sales landing page, 

words matter! 
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WHAT GOES INTO A sales funnel? 

Integrations

• This is where you take the manual work out of your job 
as you connect and automate everything.  

• The integrations you need will depend on your         
business. Some examples are: 

• E-commerce integrations that grab your clients 
email if they abandoned their cart and then sends 
them an automated email with the products they 
liked asking them to finish their purchase.

• Zapier integrations that can pull information from 
your webinar registration opt-in into your sales 
funnel and tag them to start a sales campaign.   

• Without integrating your systems, it will be very hard 
to ensure that your sales funnel and your business is 
running smoothly. 

 

Integrations are 
where the magic 

happens! 



52 Emails: email marketing 
Now that you’ve gotten the gist of a sales funnel, let’s get to the good stuff: 52 email 
samples that you can use in your email marketing. Here’s what you need to know about 
the 52 emails in this guide:

• These aren’t comprehensive of all of the different types of emails you can find or 
even the potential examples of emails in that type (i.e. there are a lot of different 
ways to write sales emails, we’ve given you a few examples here). 

• These are all emails that we’ve written, but of course, we’ve changed some of the 
information. 

• Most of these emails included some sort of graphic, but we’ve only put the copy in 
this guide. Don’t forget: Words matter most but you still have to create a beautiful 
design that matches your branding.

• Many of these emails follow the proven StoryBrand Framework (psst...At Bellobe, we 
are licensed as Certified StoryBrand Guides and Business Made Simple Coaches to 
help you use this framework to get more sales for your business). Why? Because 

• we know it works! When you speak clearly to your customers about how you 
• understand their problem and can help them solve it, your customers will want to 

engage with your brand and buy from you.  

Okay... that’s it for the logistical stuff. The next pages in this guide are a compilation of 
different emails that you can and should use in your email funnels. 

The different types of emails included are:
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• General Sales Email

• Overcoming an Objection

• Paradigm Shift

• Testimonial

• Delivery of an Item

• Abandoned Cart Campaign

• Winback Campaigns 

• Promo Email 

• Post-Webinar/Sales 

• Nurture Campaigns                               
(Weekly Tips)

• Nurture Campaigns                          
(Weekly Roundups)



Email 1: general sales email
The general sales email is one that every company needs. When we write it in a 
story-based marketing format, we introduce the problem that the customer is facing 
and how your business will be their solution. Usually, this is a longer, more thorough email. 
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Email Example #1: General Sales Email 
Type:  Buy a Membership

Hello John,

We know how hard it is to build a winning presentation.  You need the perfect template with 
the right visuals to tell a clear story.  And when you create a winning presentation, your message 
is clear, you’ll convince people to buy, and you’ll access more resources.   With thousands of 
templates built by experts that have pitched an idea and won big, Acme Co. can help you achieve 
your goals with a winning presentation.

Achievers present ideas in a format that quickly engages their audience. If your presentation 
looks beautiful but isn’t compelling, you’ll risk damaging your credibility.  Once you build a   
winning presentation, you’ll gain the trust and respect you deserve.  

So, start your membership today and gain unlimited access to award-winning presentation    
templates in 3 simple steps.

1. Become a lifetime member and join over 13,000 achievers and experts
2. Gain unlimited access to thousands of award-winning presentation templates               
 and over a million tools
3. Create a winning presentation and achieve your goals

It’s time to STOP worrying and WIN BIG at your next presentation!

Start My Membership

Cheers to winning presentations!
Your Acme Co. Team (And biggest fan)

P.S. Over 13,000 achievers and experts trust Acme Co. You’d be in great company! 

Start My Membership
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Email Example #2: General Sales Email 
Type: Event Registration

Hi Jane,

Can I tell you a secret? One that many coaches would not want you to know.
Sacrifice is not necessary to achieve personal success. 

Did you know that? The problem is high performers tend to believe that no sacrifice is too great 
if it leads to success. In fact, some of us are so afraid of failing that we will avoid it at all costs—no 
matter how angry or resentful or powerless it makes us feel.

Worse yet, some of us are so ashamed of our failures that we don’t tell a soul about them. No one. 
Not our best friends. Not even our husbands. We choose to suffer in silence--alone. You know why?

Because if we hide our failures, we don’t have to own them. And then….

We get downright angry and resentful. And before you know it, it can become toxic.

Hey, I get it! I have been there and learned the hard way. That’s why I’ve dedicated my life to helping 
other women realize what it took me years to learn.You can be both successful and    happy!

The truth is that your success is not getting in your way. It’s how you’re asking people to treat you 
that is. I know, that’s a big one. Take a breath and just sit with it.

Imagine if you learned how to show up in a way that demanded people to see you differently and 
treat you differently. Wouldn’t that be amazing?

And... you can do it! It’s true. In five days, I’ll show you how to:

• Stop living your life—overwhelmed, overworked, and underpaid.
• Break free of the social and personal expectations that are holding you hostage.
• Take ownership of your life.
• Create an action plan to live your best life, on your own terms.
• Start building a legacy that you can be proud of.

Change doesn’t happen in a bubble; you need a community around you and a mentor to guide you. 
Girl, you have nothing to lose, and absolutely everything to gain.

REGISTER TODAY

Here’s to creating a new mindset. One that serves YOU! Acme Co.

P.S. Hey, I’ve got a new twist on the biggest lie we tell ourselves as women. Are you ready to hear it? 
I can’t wait to share it. Be on the lookout for my email tomorrow titled... ”The BIG lie.”
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Email Example #3: General Sales Email 
Type:  Schedule a Call

John,

Many of our clients approach us with one question: How do I generate more leads and how can I 
turn those leads into sales?

Our answer? An automated sales funnel. 

You’ve probably heard of an automated sales funnel or of email automation but might not have any 
idea how to create one. And….

You didn’t start a business to learn how to automate a sales funnel. You started a business so that 
you could help your customers, but now you’re spending your time trying to figure out 
automation...and it’s not working. 

Hey, we get it! This stuff is hard. 

We know how frustrating it is to spend hours of your time trying to figure out automation. You 
search online, looking for the quickest and easiest ways to get results, but you end up in the exact 
same place that you started...except you’ve just wasted your precious time.  

You deserve to convert more leads to sales. Save yourself the headache and overwhelm of trying to 
automate alone and let Acme Co. help you out.

• We use our 20+ years of marketing strategy, automation experience, and business ex-
pertise to get you the results you deserve.

• Convert more leads to sales with automated sales funnels and campaigns that follow a 
proven framework that will increase revenue.

• Generate more leads with story-based messaging and a beautiful design that will speak 
to your customer’s problem and how you help them solve it.

Schedule a call with us today and let us handle the technical aspect with our proven framework. 
Why? Because you deserve to be successful while focusing on doing what you love, helping your 
customers! 

Here’s to your new automated sales funnel, 
Acme Co.

P.S. Intrigued, but not ready to schedule a call yet? We get it, this is a big decision! Look out for our 
next email and we’ll share a little email automation trick that will help increase your sales. 
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Email Example #4: General Sales Email 
Type: Sign Up for a Webinar

Hello Jane, 

Are you tired of hearing, “Maybe next time” and “I’ll think about it” from potential customers? Are 
you tired of not hitting your production goals? 

Here’s a little secret...most agents make the same mistakes over and over again. If your 
conversations aren’t ending in sales, you might be making those common mistakes as well. Trust us, 
we know how frustrating this can be. It feels like you’re doing everything right, but for some reason, 
it’s not working. 

The silver lining? When you learn about the biggest mistakes insurance agents make and how to 
avoid them, you’ll shift your conversations and start producing more. 

If you’re ready to hear, “Yes!” from your customers, sign up for our free webinar to learn which 
mistakes to avoid when selling life insurance. 

Sign Up

In this FREE webinar, you’ll learn how to: 

• Stop selling the “product” and start selling the solution
• Ask better questions and learn to stop “asking for permission” in sales
• Gain clarity in your conversations so you can stop convincing your customers
• Talk less and listen more, learn the best strategies
• And much more!

You can’t expect your sales to magically increase if you aren’t making a change. Our FREE webinar 
will help you immediately. Sign up today, and start making the life sales and premium you desire. 

The Acme Co. Team

P.S. Want to hear from some people who have used our techniques to succeed? Look out for our 
next email, and we’ll share some insights with you.
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Email Example #5: General Sales Email 
Type:  Register for a Workshop

Hello John, 

When you see the phrase “estate planning” do you want to run in the opposite direction? We get it, 
you just want to enjoy your life now and focus on the present. Estate planning is not a fun thing to 
do. 

But it’s absolutely essential. Without estate planning, you may not be able to protect your assets, and 
you may lose control of decisions that will affect you and your family moving forward. That’s why 
we’ve created an in-person workshop for the fall that will help make your estate planning a whole 
lot easier. 

In Acme Co’s Estate Planning Workshop, you can expect to learn:

• The importance of having an estate plan
• The differences between wills and trusts
• How to plan for incapacitation and what to do when a loved one dies
• How to avoid probate and its associated costs, and minimize taxes
• Strategies to protect your assets from creditors and the government

Course Dates:

• September 25, 2020 
• October 15, 2020
• November 18, 2020

Without an estate plan, you lose control of the distribution of your estate. Protect your assets, take 
control of your decisions, and ensure that your loved ones are cared for now and in the future. 

Register today. 

Acme Co.



Email 2: overcoming an objection
In this type of email, you’ll nurture customers to consider your brand by helping them 
overcome an objection that they may have. Objections range, but often include financial 
commitment, time commitment, or commitment to your brand.
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Email Example #6: Overcoming an Objection
Objection: Committing Now

Hello Jane, 

We’ll get straight to it: The time to start your retirement planning is now. Why? Because there’s 
too much guesswork and too many mistakes to be made if you wait or if you use the wrong 
strategies. 

That’s why you need to start making informed decisions about your retirement benefits as soon 
as possible, even if retirement feels like it’s far away.

With Acme Co.’s upcoming Retirement Workshop, you can eliminate the guesswork and learn 
exactly what you need to know to implement a successful retirement plan. 

Workshop Details:

• When: January 19, 2021, from 10 AM to 11:30 AM
• Where: Online - via Zoom
• How: Register here and enter the code EMAIL30 for a 30% discount. Plus, you can bring 

a guest for free!

Register to Learn:

• How to fully take advantage of the tax benefits in your retirement savings plan
• How to minimize taxes on your retirement income distributions
• Protecting your spouse and/or loved ones using your benefits
• How to avoid the 10 major mistakes made by your company’s retirees

We know that there’s a lot of information when it comes to retirement planning. Even if it feels 
like your retirement is years away, if you start planning NOW with the right strategies, you can 
save more money and have the best retirement possible. 

Avoid costly mistakes and understand your retirement benefits with Acme Co’s Retirement 
Workshop. We’re looking forward to seeing you there. 

The Acme Co. Team



16

Email Example #7: Overcoming an Objection
Objection: Time Commitment, Investing Time in Oneself

Hi John,

Listen, I know what you’re thinking about my 5-Day Self-Care Challenge. Mostly because once 
upon a time, I would have said the exact same thing: “Five whole days to take for myself, but isn’t 
that selfish?”

It’s not selfish, it’s necessary to take control of your life. To be fulfilled by your work. To move past 
your failures. To live life on your own terms. To say yes to yourself. 

But none of that is possible unless you’re willing to put yourself first. This is the first step to a better 
life, better relationships, better career and a better YOU!

Register Now.

And just think of how much you can help your family, boss, and friends once you get yourself 
together. We can’t help others until we help ourselves. By taking time to put yourself first, you will 
be better equipped to serve others.

Register today for this virtual 5-Day Self-Care Challenge. And don’t forget if you register by July 
9th, this event is 100% FREE. But hurry, the price goes up to $497 in 24 hours.

In case you forgot, during this event you’ll learn how to:

• Stop living your life—overwhelmed, overworked, and underpaid.
• Break free of the social and personal expectations that are holding you hostage.
• Take ownership of your life.
• Create an action plan to live your best life, on your own terms.
• Start building a legacy that you can be proud of.

And... This event is not for you if…

• You’re not ready to commit to the entire five days and put in the work.
• You like talking about the pain and are not ready to step through it to get to the other side.
• You’ve been to other workshops where they float around on the surface and never dive 

deep. This is soooo not that.

Today is the day you say YES TO YOURSELF. Register now! Just do it!

The Acme Co. Team

P.S. If you already knew how to make yourself a priority, you would have done it already! 
Register today and watch how you will start to have hope again from the moment you
CLICK HERE to claim your spot.
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Email Example #8: Overcoming an Objection
Objection: Financial Investment

Jane,

As the world has recently shifted to do business virtually, you know that you’ll need to do whatever 
it takes to successfully adapt your business to function online. But transitioning your business to be 
online is only the first step. Once you’ve made that pivot, you still have to market and advertise so 
that you are bringing in revenue. 

This can feel really exhausting and complicated — we get it. 

And amidst all of these changes, you still are trying to stick to a budget, so you haven’t considered 
hiring a digital marketing company to guide your path. We understand why you’re hesitant. It can 
be expensive to work with a company that actually produces good results, and they’re hard to find. 

But consider the alternative: You either learn how to do web development and expert marketing 
overnight, or you make an investment in your business with an agency that will grow your 
company exponentially. Which option do you choose?

The world is never going back to the way it was. The business environment has shifted, and we are 
all going to have to adapt if we want to succeed. There is no better time than now to invest in your 
business and do what you need to do to succeed. That’s where Acme Co. can help you out. Take 
advantage of our 20+ years of marketing strategy and business expertise to help you get more sales 
online today!

We believe you deserve to focus on what you love, serving your customers! So, let us take some of 
the work off of your hands. When we build your website and marketing funnels, we follow a proven 
framework that will get you more sales online. 

We know what you need to succeed, and we want you to succeed. Reach out and schedule a call 
today so you can become empowered to grow your business with strategies that work!

Good luck!
The Acme Co. Team

P.S. Still not ready to commit? Want to give it a go alone? We get it! This is a big decision. Check out 
our guide on how to build a better social media presence — hopefully this can help you get a good 
start! 
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Email Example #9: Overcoming an Objection
Objection: Committing Now

Hello John, 

Retirement probably feels too far away to worry about now. You feel like there’s plenty of time 
before you need to make any decisions, and you’re too busy now to properly research your options. 

The truth? The longer you wait, the more you could lose. 

Your retirement may be far away, and it could wait. But at what cost? 

For every day that you wait, you could be giving up your hard-earned money on unnecessary taxes 
or losing it to unfamiliar strategies that you’re not taking advantage of.  With the right knowledge 
and strategies, you can retire with confidence.

In our webinar last week, you learned about the intricacies of pensions, 401K’s, social security, and 
more. You know that you need to figure out your retirement plans, and you’re aware that waiting 
can make you lose money. Anything could happen any day, and it’s best if your finances are in 
order. What are you waiting for?

We know how overwhelming it can be to think about all of this. That’s why we’re here to help. We 
don’t want you to procrastinate and miss out on maximizing the success of your retirement. 

So, schedule a call with us today. Why? Because you have worked too hard not to enjoy your 
hard-earned money. 

Here’s to more pennies in your pocket, 
Acme Co.
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Email Example #10: Overcoming an Objection
Objection: Financial Investment

Jane,

Most agents and team members make the same common mistakes over and over again. These 
mistakes prevent them from reaching their full potential and making the sales they desire. If you 
want to close more sales, then we’ve got great news for you: Acme Co. is offering a FREE course on 
the biggest mistakes you should avoid when selling life insurance.

Don’t worry, this isn’t like all of the other webinars that you’ve been to. We’re not going to waste 
your time or charge you a crazy fee for you to ultimately end up where you started. Our webinar 
is absolutely, 100% free, and our method has been proven to work. If you don’t believe us, take it 
from all of the agents who have attended our training. 

Here’s what our attendees have to say about our live training and coaching sessions:

• “This workshop is amazing! I’ve been selling life insurance for 15 years and it is full of 
• techniques and strategies to bring your sales to the next level.” — Alexander V. , Agent

• “I would recommend this workshop as a requirement for every agent and team member” 
— Katie T., Agency Owner

• “Acme Co.’s training is the best I’ve seen in my 30-year career.” — Courtney M., Agent

Don’t take it from us. Take it from them or the many other agents we’ve worked with. Our years of 
experience as agency owners and team members make our coaching and training relevant to your 
struggles and how to overcome them. Stop feeling frustrated, learn which mistakes you’re making 
and how to avoid them, so you can start making the sales you deserve. It’s really that simple. 

Sign Up

The Acme Co. Team

P.S. Want a sneak peek on some of the common mistakes? Look out for our next email, and we’ll 
share them with you.



Email 3: paradigm shift
The paradigm shift email is great for helping customers see what could be possible if they 
purchase your product. In this email, you’ll describe the world as they see it, and then shift 
their perspective to what their world could be once they do business with you.

The different types of emails included are:
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Email Example #11: Paradigm Shift

Hello John,

Our world is going through a lot of change, and that means that our work is, too. You’re used to 
doing business face-to-face, but now everyone is going digital. 

If you’re a business owner, that means that you have to move your business online — and fast. 
You must adapt to the times so that you can continue to grow the business that you’ve worked so 
hard to build or you risk stagnation. 

While you’re aware that you must pivot quickly, you don’t want to waste a ton of money on web 
developers or marketing firms who can’t do what you need them to. And you don’t have the time 
to learn how to do it all yourself.  

That’s where Acme Co. comes in. We want you to win, today. So, we’ve come up with some 
resources that you can use if you’re not ready to hire someone to help you grow your business: 

• Want to build your own website? Figure out which e-commerce platform is best for you. 
• Need to keep your marketing strong? Here are some creative ways to do so.  
• Is your team newly remote? Learn how to best manage remote teams. 

If you’re still overwhelmed and ready to invest in the right partner to take your business from 
idea to launch in thirty days, schedule a call with us. 

When we build your website and marketing funnels, we follow a proven framework to get
you more sales online. You can take advantage of our 20+ years of marketing strategy and 
business expertise to help you build a website or market your business to give you the results 
you deserve.

So, schedule a call with us today.

Here’s to a successful new website, The Acme Co. Team

P.S. Want more of our expert guidance that you can use for your business today? Check out our 
marketing tips on our website for lots of valuable information, created for businesses just like 
you! 
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Email Example #12: Paradigm Shift

Dear Jane,

You’re used to getting leads from organic social media, word-of-mouth, and those random 
website visitors that you have every once in a while. Your business is growing, but slowly, and you’re 
not sure how to take it to the next level. You see other businesses growing rapidly and know if you 
could just figure out what they’re doing differently than you, you could do it and your business 
would boom. 

Enter: The Sales Funnel. 

• What is a sales funnel? A complete sales funnel is a multi-stage process that you lead your 
customers through, starting with awareness and ending with purchase. 

• What does it do? Through various inputs, a sales funnel generates leads and converts them 
into purchases. 

• Why do you need one? As a business owner, you need to figure out an efficient and           
effective way to raise awareness about your business, generate leads, and turn those leads 
into paying customers. A complete sales funnel is how you do that. 

Whether you’re a seasoned business owner or brand-new, you always need to be generating a 
stream of leads into your business, especially in these challenging times when face-to-face meetings 
are long gone.  I know, so sad. 

As you can probably guess, building an effective sales funnel isn’t an easy task. It takes a lot of 
planning, expertise, and time. And that’s exactly why you shouldn’t do it. 

We believe that the best way to run a successful business is to do what you love to do, and let others 
do the rest. Here at Acme Co., we love all things marketing — including taking our clients through 
the transformation and growth that sales funnels bring to your bottom line.  Let us do what we love 
and build your sales funnel so that you can focus on what you love, helping your customers.

Schedule a call today. 

Here’s to your new sales funnel, 
Acme Co. 

P.S. Want some more info on what a sales funnel includes? Look out for my next email, and I’ll 
share one of the most important aspects of a sales funnel with you. In the meantime, check out our 
weekly marketing tips that will come to your inbox every Tuesday with one simple thing you can do 
that week to grow your business.
.
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Email Example #13: Paradigm Shift

Dear John,

If you’re like most of the people we work with, you are highly intelligent. So why does it often feel 
confusing and overwhelming when you are reviewing changes to your pension plan, 401K, or 
retirement options? 

You’re used to figuring these things out by yourself, and you know you could probably figure out 
your retirement options without help. But with so many possible options to consider and review, it 
almost feels easier to just do nothing and hope for the best. You don’t have the time or the expertise 
to sift through the hours of research you need to make smart decisions about your retirement. 

Here’s the thing. There’s a reason that there are experts in every industry. You’re not expected to 
know the ins and outs of your retirement options — we are. It doesn’t make you any less capable or 
less intelligent to seek out professional guidance, especially with something as complex and 
important as retirement planning. 

With an Acme Co. retirement consultation we will talk through all of your options and figure out 
what’s right for you.

We completely understand that all of this is complex and confusing. That’s why we want to use our 
years of experience to help you sift through all of the information and make the decision that’s best 
for you and your family. 

Schedule a Call 

It’s time to stop the stagnation and move forward. Life’s too short to do nothing. 

Here’s to retiring with confidence,
Acme Co.

.



Email 4: testimonial
Testimonial emails are great for demonstrating to your customer that you’re not all talk; 
there are real-life people who have worked with you and found success. Testimonials 
don’t have to be their own email — you can insert them in other types of emails or even in 
a P.S.  
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Email Example #14: Testimonial

Hello Jane, 

Are you ready for the sales funnel you need to generate a stream of leads into your business? 
Good, because we’re ready to build it for you. 

It’s frustrating trying to sift through all of the companies who promise you results and get you 
nowhere. That’s why we draw upon our 20+ years of expertise in marketing and use a proven 
framework to grow your business painlessly. 

Take it from Globex Corporation, a company whose e-commerce and marketing grew by 243% 
within 90 days of working with us. 

• Globex Corp. hired Acme Marketing to create a marketing strategy, automate and write 
sales email, develop story-based marketing, and design a new website, all with the goal 
of doubling monthly revenue in 120 days.  

• We helped Globex Corp. create a new brand identity, website, and digital marketing 
strategy. This led to explosive sales growth, increased conversions, and improved user 
engagement.

• Within just 90 days, Globex Corp.’s e-commerce grew by 243%. Even more, cancelled 
subscriptions decreased by 92.3%, subscriptions grew by 71.6%, and average order value 
increased by $1187. 

Long story short, Globex Corp. saw crazy growth within just three months of us implementing a 
comprehensive sales funnel. Want more proof? Here’s what Globex Corp. has to say:

“When I approached Acme Co, I needed a marketing strategy to drive sales for my company.  We were 
struggling and needed to start growing. Acme Marketing came back with a plan to create new messaging, redo 
the homepage, and launch email marketing for us.  Acme Marketing exceeded my expectations. Within 90 
days we doubled our monthly sales adding 247K per year and got our first round of funding.”  

 – Lauren Smith, Chairman of the Board for Globex Corp.

At Globex Corp., we designed, implemented, and executed a personalized complete sales funnel. 
Our approach works – it’s worked before, it’s working now, and it will work for you. Schedule a 
call today and let’s talk about building the sales funnel that works for you. 

Happy Evolving! Acme Marketing
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Email Example #15: Testimonial

Hello John,

With more than 13,000 achievers and experts that trust Acme Co., we’ve heard a lot of great stories. 

This one blew us away:

“I had a great new business idea that I needed to sell my boss on, but couldn’t figure out how to 
present it in a way that would get her to say yes. So, I went online to find a presentation template 
with good graphics and found Acme Co. Acme Co.’s templates were my lifesaver. Not only did I find 
amazing graphics, images, and graphs that were already put into the template, but the template was 
structured and organized so well that all I needed to do was input my information. 

My boss was so impressed that she created a new position for the company then offered it to me. I 
can’t thank Acme Co. enough for creating such a great template and helping me advance my career.” 

Thank you so much, 
Vinny”

Wow, right? 

What are you waiting for?  Start My Membership

Here’s to winning presentations (and maybe your next promotion)!

Your Acme Co. Team

.
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Email Example #16: Testimonial

Hi Jane,

It’s been almost a week since you downloaded our free guide. Once again, I hope you have seen 
amazing results. If you haven’t, there is a chance that your little one’s sleep requires a more intensive 
intervention. The good news is that all is not lost! This is exactly what we do at Acme Co.

Here are a few of our favorite testimonials:

• “With Acme Co.’s sleep guide, both me and my baby are able to sleep through the night! 
Thank you so much for helping me learn how to get my baby to sleep. I don’t know what I 
would have done without you.” — Mary E. 

• “We can’t recommend Acme Co. enough. We tried every technique in the book (or so we 
thought) until finally scheduling a call. Our sleep consultant got our newborn to sleep 
through the night almost immediately. We love the personalized approach and are so glad 
we found you. We are forever grateful.” — Alexander and Ruby H. 

• “Trust me when I say this: Acme Co. is worth every penny. I had no idea sleep consulting 
even existed, but I am so glad it does! My husband and I hadn’t been able to sleep through 
the night because our 3-month old wasn’t sleeping either. Our jobs were both suffering and 
we were all getting grumpy.  Thankfully, our sleep consultant was able to help us out and 
now we are all sleeping peacefully. Thank you so much, Acme Co.” — Codi N. 

Just think, if you would have started with us on the day you downloaded your free guide, you likely 
would have been sleeping through the night for the past 4-5 nights and these stories would be 
yours!

To get started ASAP, reply to this e-mail and I will set you up with a consultant! In case I don’t hear 
from you, I’m going to check in one last time in a few days with a BONUS!

Rest Well,
Acme Co.

.



26

Email Example #17: Testimonial

Hi Katie,

Show of hands. Do you feel stuck?

Women today are in an impossible position. We’re so busy climbing the corporate ladder, raising 
families, and running households that we don’t even realize the reality right in front of us.

In doing it all, we are neglecting one very important person: ourselves. 

Even worse, when we manage to squeeze in some time for ourselves—to put ourselves first for a 
change—instead of feeling refreshed and reinvigorated, we feel guilty and selfish.

It’s like being on a treadmill that you can’t get off. So, you keep going, putting one foot in front of 
the other—all the while you are putting yourself dead last.

Girl, when are you going to say ENOUGH? Register today for this virtual 5-Day Self-Care 
Challenge before the price goes up to $497 at midnight tonight! Time is running out on this offer. 
You only have six hours left to save and there are only 2 spots left. Grab one!

Plus, this event will never come around this way again. You won’t want to miss this.

I believe in you! YOU have the power to start living your life, on your own terms, just like the 
hundreds of women I’ve worked with have.

Listen to what one of my clients has to say.

“Before I started the Self-Care Challenge, I felt stuck and felt I had to put up with how I was being 
treated at work and in personal relationships. Now, I feel empowered to ask for what I want—and 
to walk away from anything that isn’t in line with my goals.” -- Natalie Santiago

That’s exactly what I want for you, too. And I can show you how to make that happen in your own 
life.

Register today —and get ready to start living your best life.

The Acme Co. Team 
.

.
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Email Example #18: Testimonial

Hello Jane,

With a majority of businesses switching to operate online, having a digital presence is more 
important now than ever before. Trying to learn website building overnight is frustrating, and 
you’ll likely need to invest some time and money toward your business in the coming weeks if 
you want to succeed. 

But what happens when your efforts don’t produce any results?

You don’t want to invest time, energy, and money into new website developers only to find they 
don’t deliver what you expected. Maybe your website isn’t speaking the language your customers 
need to buy from you, or maybe the sales aren’t coming in like you thought they would. You don’t 
have the expertise you need, but you also don’t have the time to learn nor the money to spend on 
overpriced companies. 

Don’t fall into that trap. You deserve to have a successful business that continues to grow, without 
feeling overwhelmed!

Acme Co. has created a step-by-step video guide that will show you exactly how to build your 
website on WordPress. No more staying up all night and searching through Google, and no more 
spending money on companies that aren’t producing results.  

Register for our WordPress Webinar and your website frustrations will fly out the window in less 
than two hours. 

Register Today

Here’s to your new website!
Acme Co.

P.S. Not convinced this is the webinar for you? Here’s what our clients have to say about us: “Acme 
Co. are amazing copywriters and web designers. They are great at designing websites and are fast 
and reliable. Whether it is a membership site, website or anything related to digital marketing, 
Acme Co. gets my vote. They are very talented and know how to do just about anything when it 
comes to creating a digital footprint. And, they’re also an absolute pleasure to work with.” 
 
.

.



Email 5: delivery of an item
Delivery of an item/new item emails are typically short, sweet, and to the point. “Items” 
can be pretty much anything — a lead generator, a new blog post, or even a new product/
service. 

The different types of emails included are:
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Email Example #19: Delivery of an Item

Hi John, 

In this time of global crisis, many of the leading tech services companies have stepped up to offer 
free and promotional services to help companies bridge the gap. Likely you have found yourself 
forced to respond to the changing realities of COVID-19, or perhaps you’re just looking to take 
advantage of some timely promotional offers. 

Either way, you’ve come to the right place.  You can stop wasting all of your time looking for a 
new vendor and eliminate the risk of ending up with the wrong one. 

Click below to get your free Covid-19 Solutions Report and stop making these common mistakes 
today.

Download Here

The Acme Co. Team

Email Example #20: Delivery of an Item

Jane, 

Thanks for creating an account on Acme Co.. You can sign in at https://my.acmeco.com. You can 
also manage your account at https://my.acmeco.com/my-account/. If you have any questions, 
please contact us. We have a variety of support options which you can find at https://my.acmeco.
com/contact-us.

We’re so glad you decided to join us!
The Acme Co. Team
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Email Example #21: Delivery of an Item

Hello John,

Thank you for having a free membership with Acme Co. We have prepared a special PDF for you: 3 
Key Steps to Creating a Winning Proposal that Gets Investors to Say Yes. We know you are well on 
your way to WINNING BIG at your next presentation. We hope you get a ton out of this guide. 

Download Now

 

Email Example #22: Delivery of an Item

Hey Jane!

Alright, so you’re off to a great start. You’re moving forward with your project, details are shifting 
into place, and you’ve got a good idea of where you want to go.

Now, what? How do you take that outline and flesh it out into a detailed working plan?

If you’re not sure what comes after the plan, you’re not alone!  That’s why we’ve written a blog post 
detailing how to move forward after your project is all planned out and you’re ready to go. 

The 5 Steps You Take After Your Project Plan is Finished

Click the link above to read the post. Hope this helps!

The Acme Co. Team

Email Example #22: Delivery of an Item

Hi John!

Looking for some new reading material on how to MASTER copywriting?

Check out this blog post of 11 Copywriting Techniques Every Expert Does. 

Talk soon,
David



Email 6: abandoned cart campaign
Abandoned cart campaigns are an incredibly effective way to get potential customers to 
purchase. If you’ve ever gone online shopping and gotten to the checkout, but just didn’t 
press the purchase button, you’ll know why this campaign matters. This is a way to 
re-engage your customer and (hopefully!) get that sale. P.S. These emails usually are 
designed with your product graphics, but in this guide, we’ve only included the copy. Make 
sure you use plenty of graphics that showcase your products (and branded, of course) 
when you’re writing these emails.  Less is more here - the star is what they will be buying. 
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Email Example #24: Abandoned Cart Campaign

Still on your mind, Jane?

Something was left in your bag. We just wanted to remind you before it sells out. 

Plus, don’t forget about your 10% discount. 

Apply code SNAGIT10 to your order at checkout. (Just another reason why we are still friends.)

SEE SHOPPING CART

Email Example #25: Abandoned Cart Campaign

Psst…you’ve left something behind. 

To help make up your mind, enjoy 10% off your entire purchase. 

ENTER CODE SNAGIT10 AT CHECKOUT. 

Hurry before your items are sold out!

SEE SHOPPING CART

Email Example #26: Abandoned Cart Campaign

Life can be more distracting than ever...So we saved your items!

Return to Your Cart

Hi Jane! Believe us when we say that we know how busy life can get. We saved your cart so you 
can checkout now while it’s fresh on your mind. 

Complete your order now → 
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Email Example #27: Abandoned Cart Campaign

YOU CAME. YOU CLICKED. & NOW YOUR ITEMS ARE DISCOUNTED. 

Enjoy 20% off your order. 

CODE: SNAGIT20

Checkout

We want you to have these items, so we’re giving you 20% off your entire purchase! 

Use Code: SNAGIT20

When you’re ready, simply complete your purchase.

Email Example #28: Abandoned Cart Campaign

Last Chance!

Enjoy 10% off your order. 

Use code ENJOY10. 

COMPLETE YOUR ORDER. 

Waiting for you:

Return to your cart → 



Email 7: winback campaign
Another way to re-engage a customer is through a winback campaign. This campaign is 
typically used when you’re trying to re-engage a lapsed customer by reminding them of 
your brand and/or showing them your new products that they may be interested in. Just 
like abandoned cart campaigns, these emails should include plenty of your products and 
engaging graphics. 
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Email Example #29: Winback Campaign

Hi John!

As we were looking through some of our new products, we thought, “Hey, John might really like 
this!” So, we just wanted to show you some of your recommended items from the Acme Co. 
family. If you purchase any of these, you can take 10% off your entire order with code ENJOY10. 

— Your Acme Co. Fam

Email Example #30: Winback Campaign

Treat yourself to 10% off!

You haven’t stopped by in a while, but we’re thinking of you! Our sources say you deserve s
omething sweet…

Use code SWEET10 to save today. 

Stock up on your favorites → 

Email Example #31: Winback Campaign

Life Upgrade-Worthy

We’re adding new, fresh items all the time to bring Acme Co’s best items to you! From beauty to 
household to baby-friendly, find your game changers here! 

Find Your Favorites → 

Beauty & Baby

Home Care & Decor

Children’s
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Email Example #32: Abandoned Cart Campaign

Baby, come back!

We miss you, Jane. Shop with us again and take 20% off of your entire purchase. 

Shop Now → 

Need ideas? Browse our best sellers. 

Use code BACK20 for your 20% discount. 

Email Example #33: Abandoned Cart Campaign

Where have you been, Damon? 

We miss you! Come back to Acme Co. and enjoy our biggest gift of the year: $25 reward card. 

Your gift is only valid until December 15, 2021, so visit us soon!

Shop Online → 

.

.



Email 8: promo email
You’ve probably received at least ten of these emails in your inbox today. The promo, or 
promotion, email is a way for a company to get you to buy their product by offering it at 
a lower price. You can do a holiday sale, black-friday promotion, or even a new product 
release campaign.

The different types of emails included are:
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Email Example #34: Promo Email

We care about you deeply, Jane. 

And because we deeply care about you, here’s a reminder that we’re still giving you 50% off on 
our General Membership! The Acme Co. team really wants to help you in these times of 
uncertainty. 

Get your side hustle up on the right foot with:

• 1 million presentation tools including, slides, images, icons, data visuals, and templates
• Thousands of award-winning presentation templates
• Fully customizable with your branding, colors, and logos
• Unlimited downloads
• Priority email support

Enter Code: hope50 to receive 50% off your General Membership. 

Sign Up Today
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Email Example #35: Promo Email

Krista, 

Is being stuck indoors wearing you down?
 
You’re definitely not alone.

If you’re in need of some alternative ways to stay healthy these days, we have a few products that 
will be sure to help you keep eating healthy, maintaining energy, and keeping a strong mental 
outlook.

See Products Here → 

And because we know that staying healthy can be hard, we want to make it a little easier on you 
with 15% off of your entire order. 
 
Use code SELFCARE15 at checkout for 15% off of your entire order!

Shop Now

Cheers to feeling better and being healthier!
The Acme Co. Team

Email Example #36: Promo Email

DON’T MISS 25% off of Acme Co. 

This is a limited time offer. 

To say thank you for your monthly Acme Co. subscription, we’re offering you a 25% discount if you 
upgrade to an annual account in the next week.

That’s 12 months for only $10.16 each month… compare that to your current subscription of 
$13.99 per month (or our competitors at $19.95 per month) and the savings are clear. 

Thank you for being an Acme Co. member, we hope you take advantage of this limited time offer 
and enjoy the savings. 

Upgrade now →
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Email Example #37: Promo Email

Hi John,

It’s a stressful time we’re living in right now. The uncertainty has everyone extremely worried and 
causing an immense amount of stress on individuals. You might find it difficult to manage your 
stress but remember: being stressed doesn’t help anyone. In fact, it makes things worse. In addition 
to lack of sleep, aches and pains, and low energy, stress is bad for your overall health. 

It’s no secret (but often forgotten) that the simple act of treating yourself to a bath has numerous 
essential benefits like promoting better sleep, healing muscle aches, improving mood, and even 
boosting your immune system. 

We truly care about your health and want you to take care of yourself, so we’re giving you 15% OFF 
when you use the code TREATMYSELF15 at checkout!

Shop Now 

Email Example #38: Promo Email

Happy Mother’s Day!

Celebrate with your mother in style, whether you’re boozy-brunching, seeing a movie, or just 
relaxing with a cup of coffee. 

And because we know just how cute you want to look for your mama, we’re offering 10% off all 
orders until Mother’s Day. 

Promo Code: MOTHERSDAY 

Shop Mother’s Day Outfits → 

.

.



Email 9: post-webinar sales
Post-webinar/course email funnels are wonderful ways to nurture leads into sales.            
After a webinar, course, virtual event, or anything of the sort, you can put customers into 
this email funnel that is designed to show them how your brand can further solve their       
problems...AKA why they should continue to work with you. 

The different types of emails included are:
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Email Example #39: Post-Webinar Sales

Hey John,

Thank you for attending the webinar, Grow Your Brand Through Social Media.

As promised, here is your free guide, 14 Ways to Build a Better Social Media Presence

Download Your Guide

You will also receive 52 weeks of marketing tips that you can implement one each week to help 
with your marketing + a FREE Social Media Marketing Review.

Why wait, start building your brand today! 
 
Schedule Your FREE Social Media Review here.

Here’s to your new brand!
Acme Co.

P.S. When it comes to social media, many people feel overwhelmed with all the information 
coming at them. In a few days I’ll share something that will make all the difference. Be on the 
lookout for our next email and if you want to connect before then, don’t hesitate to reach out. 
Schedule a Call.
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Email Example #40: Post-Webinar Sales

Dear Jane, 

Thank you for attending the Acme Co. Breathing & Meditation Workshop.

We’re so glad that you’ve decided to embark upon this journey and start meditation and breathing 
as a daily practice. We know that it can feel hard or even impossible at the beginning and we want 
to help make it easier. As you learned from the workshop, breathing and meditation don’t have to 
be so complicated. We’re so glad you took the time to attend the workshop to learn more about how 
to start practicing mindfulness and living a happier and healthier life. 

Your daily practice is important. With the right support and community, we know that you can 
implement meditation and deep breathing into your daily life.

Join our Facebook group and keep your community updated on your journey.

Love and light, 
The Acme Co. Team

.

.
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Email Example #41: Post-Webinar Sales

John, 

So you’ve attended an Acme Co. Financial Planning Workshop, what are you going to do next? 

Your options:

1. Do nothing. 

2. Research all of your options alone and delay making a decision, or make a decision that  
 you don’t feel confident about. 

3. Schedule a consultation to learn about all of your options and make the right decision  
 for you and your family. 

We know that financial planning feels overwhelming and complicated. You could wait to make 
decisions about your finances, or you could try to make your decision alone...but at what cost?

For every day that you wait, you could be giving up your hard-earned money on unnecessary taxes 
or losing it to unfamiliar strategies that you’re not taking advantage of.  With the right knowledge 
and strategies, you can plan your finances with confidence.

In our workshop,  you learned about the intricacies of financial planning. We’re so glad that you 
took the time to learn more about your options. Now, it’s time for you to take the next step and 
schedule a consultation with us. 

Don’t delay making financial decisions any longer and don’t try to make a decision as important 
as this without professional guidance. Why? Because you have worked too hard to not enjoy your 
hard-earned money. 

Schedule a call today. 

We’re looking forward to hearing from you,
The Team at Acme Co. 

.
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Email Example #42: Post-Webinar Sales

First Name, 

Thank you for attending the Acme Co. Retirement Workshop. 

As we discussed in the webinar, there have been many changes made to Acme Co. retirement 
savings plans. It is best to understand these decisions and how they affect you and your retirement. 
We’re glad you took the time to attend the webinar to learn more about your options. 

Here’s a quick recap:

• 401K’s and Pensions both have many inner workings — to maximize them to their fullest 
potential based on your unique situation, it is best to consult with a professional. 

• Understanding the Social Security Breakpoint is essential in evaluating your whole           
retirement plan.

• Learning your options for distribution is necessary to ensure your spouse continues to 
receive funds at the time of your death.

Every situation is different. With the right knowledge and strategies, you can retire with confidence, 
and we can help you do that.

Don’t wait any longer to make the right decisions for you and your family. Schedule a call today. 

Here’s to smart decisions, 
The Acme Co. Team

.

.



Email 10: nurture campaigns (weekly tips)
An important part of a sales funnel is customer engagement, and weekly, bi-weekly, 
or monthly emails that aren’t focused on the sale are great ways to engage your 
customers. Position yourself as a generous brand and offer information to your 
customers for free. Then, when they want more, they’ll trust you and be ready to buy 
from you. P.S. All of these examples are from Evolve Global Marketing’s weekly 
Marketing Tips, which you can sign up for here! 
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Email Example #43: Nurture Campaigns (Weekly Tips)

Hi John,

Can you describe what your business does in 30 seconds or less? Most people can’t, and if you’re 
like most, you need an elevator pitch!

An elevator pitch communicates how your company or organization can benefit your potential 
customers and solve their problems. It’s typically about 15-30 seconds, the time it takes people to 
ride from the top to the bottom of a building in an elevator (hence the name!).

Once your business has an elevator pitch, make sure every single person in the company knows it 
and uses it! It’s not uncommon that each employee has a different pitch about what your business 
does. Don’t believe us? Go ask employees and co-workers on your team to describe your business 
as they would to a customer. If that doesn’t convince you that your company needs an elevator 
pitch, we don’t know what will!

Here’s the real tip in all of this. The pitch needs to talk about your customers’ problem and how 
you solve it, versus a long story about how you got started in business and what your personal 
goals are. It’s less about you, and more about them. Why? Because the human brain is wired to 
listen only when they hear something you say that can help them solve a problem they have. We 
know....totally opposite of how most of us do this.

Give it a try and watch your next conversation take a new direction with increased engagement.

Happy Pitching!

VISIT OUR WEBSITE
 
SCHEDULE A CALL

https://s5ivb6pi.pages.infusionsoft.net/
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Email Example #44: Nurture Campaigns (Weekly Tips)

Hi Jane,

When you clearly state the problem that your product or service solves, you attract the right people. 
For marketing purposes, attracting the right audience means less money wasted on advertising, and 
a larger return on your investment.

It seems simple, but many business owners are afraid of being too forward or presumptuous. But 
how will your customers know you understand them if you don’t say it? By explicitly telling your 
customers the problem they have and the solution your product or service solves, you will gain 
more business.

Our tip: Add the solution to your customers’ problems on all of your marketing content. It’s a pretty 
simple method to beat out your competition!

Happy Evolving!

VISIT OUR WEBSITE
 
SCHEDULE A CALL

Email Example #45: Nurture Campaigns (Weekly Tips)

Hi Jane,

You’ve built a solid business and have an army of customers singing your praises. Great, but where 
is the proof? Customers find validation in hearing that other people, just like them, have found 
your product or service to be a positive experience. Optimistic reviews will help capture your 
potential customers’ attention!

Here’s a tip: Develop a few key testimonials from happy customers and implement them on your 
website and marketing materials.

Happy Evolving!

VISIT OUR WEBSITE
 
SCHEDULE A CALL
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Email Example #46: Nurture Campaigns (Weekly Tips)

Hi John,

You spend a lot of time writing your emails for your customers because you want to get your point 
across. But do you feel confident every time you hit “send” that your audience will remember your 
message?

Here’s a tip: add a simple “P.S.” to the end of some of your emails to reiterate your main message 
and capture their attention one last time.

P.S. A little P.S. never hurt anyone..

VISIT OUR WEBSITE
 
SCHEDULE A CALL

Email Example #47: Nurture Campaigns (Weekly Tips)

Hi John,

Before you even wake up in the morning, your inbox is flooded with messages. Just like your 
customers, when you sort through emails, you typically open the ones that catch your attention 
(hello, good subject lines!) and then quickly scan them for anything important.

Emails are meant to be used as a quick way to communicate. Our tip: Write your emails in short 
succinct paragraphs with bolded or colored calls-to-action that will allow your customers to 
quickly understand your message.

Happy Evolving!

VISIT OUR WEBSITE
 
SCHEDULE A CALL

.



Email 11: nurture campaigns (weekly roundups)

Weekly roundup emails are another nurture email that is similar to weekly tip emails, 
but you’re not offering any new information here. In this email, send your customer a        
“roundup” of blog posts, popular products, or curated products for them. Not only does 
it keep them engaged, but it might spark new interest in a product and lead to a sale. 
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Email Example #48: Nurture Campaigns (Weekly Roundups)

Do You Know What’s In The Soap You’re Using?

There are quite literally thousands of types of soaps and lotions on the market today making 
it extremely hard to pick the products best for you and your family.  For most, the selection 
process involves a trip to the local store and choosing between the options on the shelf. Maybe 
you narrow it down by price range, scent or packaging, but for most of us, it’s not too much more 
involved. 

Do you ever turn the product over and look at the ingredients?
 
If the answer is no, then you’re not alone because who can understand the ingredients in most 
common soaps and lotions like, methylisothiazolinone, cocamidopropyl betaine, triclosan, and 
sodium laureth sulfate?

But the good news… 
 
There are also thousands of soaps and lotions out there today that are made with organic, 
chemical-free and all-natural ingredients that will work and feel better than the products that 
might be in your cabinet today. And best of all, you’ll know exactly what you’re putting on your 
body. 

Here’s a quick blog post about some of our current favorite all-natural products:

Read the Post Here → 

View Products
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Email Example #49: Nurture Campaigns (Weekly Roundups)

Hi Lola!

Acme Co.’s presentation templates, stunning photos, stock videos, and guides empower effective 
communication for teams worldwide. Here are the top products used this week.

• Overall Top Products
• Trending Images 
• Top 10 Graphs 

Sign up for a free account, get a day pass, or sign in to your account to browse and download        
images and videos! 

Email Example #50: Nurture Campaigns (Weekly Roundups) 

Virtual communication has become increasingly simpler, especially with all of the social media 
platforms and technology that are freely available to us. But just because it’s easier to be connected, 
doesn’t mean that it’s easy to stay connected. Even more, staying in touch with your friends and 
family might be more fun than communicating effectively with your professional relationships. 

Still, you’ll want to stay connected with your colleagues, team members, and customers. We know 
that it can be hard, so we’ve come up with some easy ways that you can stay connected — even 
during a crisis.   

Six Ways to Connect During a Crisis 

If you’re a leader in your workplace, you may have had to switch to managing teams remotely. 
Figuring out those nuances is even more challenging than just being and staying connected.      
Luckily, we’ve created a guide for you on how to manage remote teams.  

How to Manage A Remote Team

Good luck with staying connected! We’re always here to lend a helping hand. 

Happy Evolving!
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Email Example #51: Nurture Campaigns (Weekly Roundups)

Now more than ever, your social media presence and what you do with it matters. It sounds 
crazy, but your Instagram, Facebook, LinkedIn, and other platforms can be the difference between 
a successful business and frustrating stagnation. Not convinced? Read our new post on how social 
media can benefit your business, filled with tips and tricks that you can implement ASAP. 

12 Ways Social Media Can Benefit Your Business

Okay, now that you’ve read it and are convinced, it’s time to build the best social media presence 
possible. Whether you’re a novice Pinterest pinner or a seasoned Instagram influencer, read this 
post to make sure that you’re checking all of the boxes when it comes to strong social media. 

12 Tips for Building a Better Social Media Presence

One thing you can use social media for is blog promotion. But if you do that, first you should know 
about search engine optimization (SEO), why it matters, and how you can use it to your advantage. 

How to Optimize SEO for Blog Posts

And if you ever need a helping hand...you know where to find us. 

Happy evolving!

.

.
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Email Example #52: Nurture Campaign (Newsletter)

And finally, another nurture campaign email can be a newsletter.  If you have an engaging audience 
that you want to wrap up a whole lot of resources into one informative monthly newsletter, go for 
it!  

Hello Friend,

Let’s stay in touch.

If you didn’t know already, we’re on Facebook and have a radio show! Just click the links below to 
follow or listen so you don’t miss a thing!  We post some great resources on our FB channel and you 
can tune into our “Ask Us Anything” podcast with speaker Mark G. president and CEO of Acme 
Co. every Thursday at 3pm CST.

Annuities and Retirement Planning
You may have heard that IRAs and employer-sponsored plans [e.g., 401(k)s] are the best ways to 
invest for retirement. Check out this blog post where we go through the plans in more detail here.

Financial Resources
We provide numerous free resources to help you reach your financial goals and objectives. Check 
out our website to check out the: Digital Calculators, Free Reports, and more Financial Resources

.

.



Implementing successful marketing 
that drives revenue to your 

business is hard when you lack a 
proven framework to get the 

sales you deserve !
These 52 emails are a jumpstart to help you create marketing that will drive sales to your 
business.  

As an owner of a successful digital marketing agency, I see everyday how many business 
leaders need to create effective marketing but don’t have the resources to hire a 
marketing agency to do it for them which is why I started Bellobe. A business academy 
with one simple goal...

To provide expert business coaching that will help you master the skills, strategies, and
 tech to build and scale a profitable business.

I am inviting you to join our Marketing & Tech Bootcamp where you’ll 
be guided by a Certified StoryBrand Guide & Business Made 
Simple Coach to help you clarify your brand message and build 
a sales funnel using the proven StoryBrand Marketing and 
Messaging Frameworks. 

In this six-month coaching program, you will master 
the strategies necessary so you can scale your
 business quickly. I believe every business owner 
should know how to build their funnels, at least in 
the beginning. Why? Because when you’re building 
a business, you’ll need to control costs, pivot quickly, 
and feel confident you’re making the right decisions.

     Apply Today >
www.bellobe.com

http://www.bellobe.com/marketing-bootcamp

